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Course Title: Strategic Public Relations  
Course Code: LONS CMPR 300 
Subject: Communications, Public Relations 
Credits: 4 
Semester/Term: ☒ Spring                                    

☐ Fall                                                
☐ Summer                                       

  
Course Description: Introducing students to the basic concepts of public relations, including its theory 

and practices, professional history, function in organizations, and role in society. 
This course meets the needs of those planning or currently involved in professional 
and managerial careers, which require an understanding of public relations.  
 

Course 
Requirements: 

Required Text 
Wilson, L & Ogden, J., Strategic Communications Planning for Public Relations and 
Marketing, 6th edition.  London: Kendall Hunt, 2015. ISBN: 978-1465249159, Cost: 
To Be Determined (approx. £64). 
 
Additional Readings and Resources 
Articles and power-point lecture slides are available from the instructor at no cost 
to students on the course Canvas site through Arcadia University.  
 
Assignments 

Course Requirements Percentages 

1. Individual assignment:  Backgrounder, 
Factsheet, Press Release 10 % 

2. Individual assignment:  Event Idea and 
Pitch Letter 10 %   

3. Midterm Exam: The midterm will be a 
mix of short answer and short essay 
questions on key concepts covered 
during the first half of the course 

15 %  

4. Final Exam 15 % 

5. Group Project Part I 10 % 

6. Group Project Part II 10 % 

7. Group Project Part III 10 % 

8. Group Project Presentation 10 % 

9. Class Preparation and Participation 10 % 

Total  100% 
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Learning Outcomes 
and/or Expected 
Student 
Competencies: 

On completion of the course, students should be able to: 
 

Learning Outcome 
1. Demonstrate understanding of fundamental concepts in public 

relations, including how PR works with other marketing mix 
elements, how PR works with other types of strategic 
communication, key stakeholders, the need for measuring PR 
effectiveness. (Assessment 2, 3, 4 and 8) 

2. Demonstrate an understanding of gender, sexual orientation, race, 
and ethnicity and, as appropriate, other forms of diversity in the 
society and their importance in public relations (Assessment 1, 3, 4, 
8). 

3. Demonstrate an understanding of professional ethical principles and 
work ethically in pursuit of truth, accuracy, fairness and diversity 
(Assessment 1, 5-8). 

4. Write correctly and clearly in forms and styles appropriate for the 
public relations profession, audiences and purposes you serve (All 
Assessments). 

5. Demonstrate an understanding of the history and role of 
professionals and institutions in shaping the public relations 
profession in both the UK and the US (Assessment 3, 4, 8). 

6. Apply tools and technologies appropriate for the public relations 
profession (All Assessments). 

 
Course Outline: Session Topic 

Session 1  Development of public relations in Great Britain and the U.S. 
The critical importance of trust   
Required reading: http://www.ipra.org/about/history  
Wilson & Ogden chapters 1-2 
Overview of course and assignments 
Activity:  Visit to Edelman London  
http://www.edelman.co.uk/  

Session 2 Research in public relations campaign development 
Required reading:  Wilson & Ogden chapters 3-4 
Activity:  Initial visit to non-profit client(s) 

Session 3 Setting public relations goals and objectives 
Required reading:  Wilson & Ogden chapter 5  
Activity:  Visit to Weber Shandwick 
http://webershandwick.co.uk/  

Session 4 Setting public relations goals and objectives 
Required reading:  Wilson & Ogden chapter 5  
Activity:  Visit to Weber Shandwick 
http://webershandwick.co.uk/  

http://www.ipra.org/about/history
http://www.edelman.co.uk/
http://webershandwick.co.uk/
http://webershandwick.co.uk/
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Session 5 Individual assignment 1 due 
The “public” in public relations; PR messages, strategies and 
tactics 
Required reading: Wilson & Ogden chapters 7-8 
Activity:  Visit to Ketchum Pleon London    
https://www.ketchum.com/el/london  

Session 6 Midterm Exam 
Activity: In-class group work on project Part II (second half of 
class) 

Session 7 Social media in PR; calendaring and budgeting 
Required reading:  Wilson & Ogden chapter 9-10 
Activity: Third visit to non-profit client(s) 

Session 8 READING WEEK 

Session 9 Group project Part II due 
PR implementation and management 
Required reading:  Wilson & Ogden chapter 11  
Activity:  Visit to Burson-Marsteller London  
http://www.burson-marsteller.co.uk/#/burson-marsteller/  

Session 10 Individual assignment 2 due 
PR measurement and evaluation 
Required reading:  Wilson & Ogden chapter 12; 
http://amecorg.com/wp-content/uploads/2012/11/How-to-
use-the-AMEC-Valid-Metrics.-December-2013.pdf  
Activity: Visit AMEC, International Association for the 
Measurement and Evaluation of Communication  
http://amecorg.com/  

Session 11* Responding to RFPs; PR practice in London vs. the U.S. 
Required reading:  Wilson & Ogden chapter 13;  
http://www.prca.org.uk/default.asp?pid=2137  
Activity:  Visit PRCA, Public Relations Consultants Association   
http://www.prca.org.uk/  

Session 12 Group project Part III due 
Ethics and professionalism in public relations; Effective 
presentations 
Required reading:  Wilson & Ogden chapters 14-15  
Activity: In-class development of client presentation 

Session 13 Client presentations 
Required reading:  N/A 
Activity:  Presentations to client(s)  

Session 14 Final Exam 

 
Other Policies: Expectations 

Professional behavior is expected of all students. This includes preparation for 
classes, on-time attendance at classes, attendance at all group sessions and 
appropriate participation in the form of attentiveness and contributions to the 

https://www.ketchum.com/el/london
http://www.burson-marsteller.co.uk/#/burson-marsteller/
http://amecorg.com/wp-content/uploads/2012/11/How-to-use-the-AMEC-Valid-Metrics.-December-2013.pdf
http://amecorg.com/wp-content/uploads/2012/11/How-to-use-the-AMEC-Valid-Metrics.-December-2013.pdf
http://www.prca.org.uk/default.asp?pid=2137
http://www.prca.org.uk/
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course.  Respect for the academic process is the major guiding principle for 
professional behavior and extends to all communications, including e-mail.  
 
Attendance/Participation 
Prompt attendance, full preparation, and active participation in class discussions 
are expected from every student in every class session. 
 
Course Policies 
For e-mail communications, students must use their Arcadia University e-mail 
account. Students are responsible for any information provided by e-mail or through 
Intranet postings. 
 
Plagiarism 
Representation of another’s work or ideas as one’s own in academic submissions is 
plagiarism, and is cause for disciplinary action. Cheating is actual or attempted use of 
resources not authorized by the instructor(s) for academic submissions. Students 
caught cheating in this course will receive a failing grade. Fabrication is the falsification 
or creation of data, research or resources to support academic submissions, and cause 
for disciplinary action. 
 
Late or Missed Assignments  
Will not be accepted for grading. 
 
Students with Disabilities 
Persons with documented disabilities requiring accommodations to meet the 
expectations of this course should disclose this information while enrolling into the 
program, and before leaving the United States so that appropriate arrangements 
can be made.  
 
Title IX Statement 
Arcadia University is committed to assuring a safe and productive educational 
environment for all students. In order to meet this commitment and to comply with 
Title IX of the Education Amendments of 1972 and guidance from the Office for Civil 
Rights, the University requires faculty members to report incidents of sexual 
violence shared by students to the University's Title IX Coordinator. The only 
exceptions a faculty member's reporting obligation are when incidents of sexual 
violence are communicated by a student during a classroom discussion, in a writing 
assignment for a class, or as part of a University-approved research project. 

Information regarding the reporting of sexual violence and the resources that are 
available to victims of sexual violence is set forth at 
https://www.arcadia.edu/university/policies-guidelines/title-ix. 

Prerequisites: None 
Country and 
Program 
Connection: 

London is home to a number of public relations agencies, including major offices of 
agencies with global reach.  This course will take advantage of this proximity.  There 
are also a host of non-profits serving various groups within the London population.  
As part of this course, students will work in small groups to develop PR strategies 

https://www.arcadia.edu/university/policies-guidelines/title-ix
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and materials for a non-profit organization in London. 
 

  
 


