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Course Title: The Challenge of Advertising to Multicultural Britain  
Course Code: LONS CMAD 301 
Subject: Advertising, Communications 
Credits: 4 
Semester/Term: ☒ Spring                                    

☐ Fall                                                
☐ Summer                                       

  
Course Description: 20% of the population of the United Kingdom has a multicultural background; in 

London itself, up to 55% of people represent multicultural heritages.  The overall UK 
multicultural group represents more than 300 million pounds of disposable income. 
How do you advertise to such a diverse group? Students will learn via primary 
research, analysis of material and compiling strategies.  

Course 
Requirements: 

Required Text 
None Required 
 
Additional Readings and Resources 
Articles and power-point lecture slides are available from the instructor at no cost 
to students on the course Canvas site through Arcadia University including: 
 
Multicultural Britain 2012, IPA Ethnic Diversity Forum.  (Posted on Canvas) 
 
A Portrait of Modern Britain, Policy Exchange (Posted on Canvas) 
 
Ethnicity and family: Relationships within and between ethnic groups: An analysis 
using the Labour Force Survey, Lucinda Platt (Posted on Canvas) 
 
The Whole Picture: How Advertising Portrays a Diverse Britain, Karen Faser, Ed. 
 
Assignments 

Course Requirements Percentages 

1. Market Profile 20 % 

2. Advertising clip file and analysis 25 %   

3. Advertising Strategy and Creative 
Executions 25 %  

4. Final Exam 20 % 

5. Class Participation 10 % 

Total  100% 
 

Learning Outcomes 
and/or Expected 

On completion of the course, students should be able to: 
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Student 
Competencies: 

Learning Outcome 
1. Demonstrate understanding of the dimensions of multiculturalism in 

Britain, particularly in London itself (Assessment 1, Assessment 3). 
2. Demonstrate understand of how multiculturalism affects advertising 

practice in Britain (Assessment 2). 
3. Develop skills in advertising analysis and criticism, using appropriate 

terminology (Assessment 2 and 3). 
4. Demonstrate primary and secondary research skills (Assessment 1 

and 3). 
5. Comprehend and demonstrate ability to develop advertising 

strategies and creative executions following professional industry 
practices (Assessment 4). 

 
Course Outline: Session Topic 

Session 1  Defining multiculturalism in Britain   
Required reading:  
http://www.thinkethnic.com/portfolio/portrait-modern-
britain/  
Multicultural Britain chapter 1 
Overview of course and assignments 
Activity:  Reading a neighborhood (We’ll visit a neighborhood 
in the general area of the Arcadia London Centre for a try at 
understanding/interpreting  through observation.  This should 
help you with your market analysis assignment.) 

Session 2 Where is multicultural London?  Beginning to understand 
London neighborhoods. 
Required reading:  http://www.bbc.com/news/magazine-
29915801 
Multicultural Britain chapter 2 
A Portrait of Modern Britain chapters 1-4 
Activity:  Visit to mediareach  http://www.mediareach.co.uk/ 

Session 3 Cultured Branding:  What it is and the implications for 
multicultural Advertising 
Required reading:  
http://www.brandingmagazine.com/2013/09/19/cultured-
branding-lessons-from-aristotle/  
A Portrait of Modern Britain chapters 5-7 
Activity:  Visit to adam&eveDDB 

Session 4 Review Market Profile assignment for any last questions 
Developing advertising strategies 
Required reading: 
A Portrait of Modern Britain chapters 8-10 
The Whole Picture (all) 
Activity:  Visit to Here&Now365  

http://www.thinkethnic.com/portfolio/portrait-modern-britain/
http://www.thinkethnic.com/portfolio/portrait-modern-britain/
http://www.bbc.com/news/magazine-29915801
http://www.bbc.com/news/magazine-29915801
http://www.mediareach.co.uk/
http://www.brandingmagazine.com/2013/09/19/cultured-branding-lessons-from-aristotle/
http://www.brandingmagazine.com/2013/09/19/cultured-branding-lessons-from-aristotle/
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http://hereandnow365.co.uk/contact.html 
 

Session 5 Market Profile due 
Responsibility in advertising 
Required reading: ASA Code sections “Scope of the Code,” 
“Compliance,”  
“Misleading advertising,” “Harm and offence,” all available at  
http://www.cap.org.uk/Advertising-Codes/Non-
Broadcast.aspx  
Activity:  Visit to The Advertising Association   
http://www.adassoc.org.uk/about-us/  

Session 6 Review Advertising Strategy assignment for any last questions 
Multicultural media in Britain 
Required reading:  
http://www.thinkethnic.com/portfolio/insights-into-the-uk-
ethnic-and-multicultural-media-landscape/ 
Multicultural Britain chapter 3 
A Portrait of Modern Britain chapters 11-12 
Activity:  Visit to MediaCom United Kingdom   
http://mediacom.co.uk/en/home.aspx  

Session 7 Advertising Strategy due 
Developing and testing creative executions 
Required reading:  http://mdrginc.com/services/  
Activity:  Visit to Profile Marketing Agency   
http://profilemarketingagency.com/  

Session 8 READING WEEK 

Session 9 Draft creative executions due 
Multiculturalism and sport 
Required reading:  http://www.newstatesman.com/life-and-
society/2008/02/asian-players-british-football  
 
http://www.independent.co.uk/sport/football/news-and-
comment/british-ethnic-diversity-sports-awards-chelsea-
racism-incident-wont-derail-paul-elliotts-dream-of-a-
postracist-colourblind-world-10062717.html  
Activity:  Visit to either the Professional Cricketers Association 
or to Barclays  
Premier League office 

Session 10 Looking again at multicultural Britain:  what we’ve learned so 
far and questioning assumptions 
Required reading:  http://www.thinkethnic.com/national-
brands-still-valid/ 
Ethnicity and family (all) 
Activity:  Visit to Polarity UK  http://www.polarity.uk.com/  

Session 11* Final creative and media recommendations due 

http://hereandnow365.co.uk/contact.html
http://www.cap.org.uk/Advertising-Codes/Non-Broadcast.aspx
http://www.cap.org.uk/Advertising-Codes/Non-Broadcast.aspx
http://www.adassoc.org.uk/about-us/
http://www.thinkethnic.com/portfolio/insights-into-the-uk-ethnic-and-multicultural-media-landscape/
http://www.thinkethnic.com/portfolio/insights-into-the-uk-ethnic-and-multicultural-media-landscape/
http://mediacom.co.uk/en/home.aspx
http://mdrginc.com/services/
http://profilemarketingagency.com/
http://www.newstatesman.com/life-and-society/2008/02/asian-players-british-football
http://www.newstatesman.com/life-and-society/2008/02/asian-players-british-football
http://www.independent.co.uk/sport/football/news-and-comment/british-ethnic-diversity-sports-awards-chelsea-racism-incident-wont-derail-paul-elliotts-dream-of-a-postracist-colourblind-world-10062717.html
http://www.independent.co.uk/sport/football/news-and-comment/british-ethnic-diversity-sports-awards-chelsea-racism-incident-wont-derail-paul-elliotts-dream-of-a-postracist-colourblind-world-10062717.html
http://www.independent.co.uk/sport/football/news-and-comment/british-ethnic-diversity-sports-awards-chelsea-racism-incident-wont-derail-paul-elliotts-dream-of-a-postracist-colourblind-world-10062717.html
http://www.independent.co.uk/sport/football/news-and-comment/british-ethnic-diversity-sports-awards-chelsea-racism-incident-wont-derail-paul-elliotts-dream-of-a-postracist-colourblind-world-10062717.html
http://www.thinkethnic.com/national-brands-still-valid/
http://www.thinkethnic.com/national-brands-still-valid/
http://www.polarity.uk.com/
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Advertising analysis:  Looking for consumer insights 
Required reading:  http://www.medialit.org/reading-
room/how-analyze-advertisement  
Activity:  Visit to Atomic London  http://atomic-london.co.uk/  

Session 12 Multiculturalism in the field:  Retail and events 
Required reading:  
http://www.retailgazette.co.uk/blog/2014/06/04014-why-is-
mainstream-retail-not-appealing-to-an-ethnic-market  
 
http://www.kpmg.com/uk/en/issuesandinsights/articlespublic
ations/newsreleases/pages/how-will-demographic-trends-in-
the-uk-affect-the-retail-sector.aspx  
 
Activity:  Visit to ethnicreach  http://www.ethnicreach.co.uk/  

Session 13 Advertising Clip File and Analysis due 
Multicultural marketing in the digital age 
Required reading:  http://www.pewresearch.org/fact-
tank/2015/02/03/social-media-preferences-vary-by-race-and-
ethnicity/  
http://joinville.se/uk-ethnic-groups-at-the-forefront-of-new-
media-uptake-same-pattern-as-the-us/ 
Activity:  Visit to Ethnocast  http://www.ethnocast.net/  

Session 14 Final Exam 

* Easter Holiday Week.  Monday 28 March classes to run Friday 1st April 
Other Policies: Expectations 

Professional behavior is expected of all students. This includes preparation for 
classes, on-time attendance at classes, attendance at all group sessions and 
appropriate participation in the form of attentiveness and contributions to the 
course.  Respect for the academic process is the major guiding principle for 
professional behavior and extends to all communications, including e-mail.  
 
Attendance/Participation 
Prompt attendance, full preparation, and active participation in class discussions 
are expected from every student in every class session. 
 
Course Policies 
For e-mail communications, students must use their Arcadia University e-mail 
account. Students are responsible for any information provided by e-mail or through 
Intranet postings. 
 
Plagiarism 
Representation of another’s work or ideas as one’s own in academic submissions is 
plagiarism, and is cause for disciplinary action. Cheating is actual or attempted use of 
resources not authorized by the instructor(s) for academic submissions. Students 
caught cheating in this course will receive a failing grade. Fabrication is the falsification 
or creation of data, research or resources to support academic submissions, and cause 

http://www.medialit.org/reading-room/how-analyze-advertisement
http://www.medialit.org/reading-room/how-analyze-advertisement
http://atomic-london.co.uk/
http://www.retailgazette.co.uk/blog/2014/06/04014-why-is-mainstream-retail-not-appealing-to-an-ethnic-market
http://www.retailgazette.co.uk/blog/2014/06/04014-why-is-mainstream-retail-not-appealing-to-an-ethnic-market
http://www.kpmg.com/uk/en/issuesandinsights/articlespublications/newsreleases/pages/how-will-demographic-trends-in-the-uk-affect-the-retail-sector.aspx
http://www.kpmg.com/uk/en/issuesandinsights/articlespublications/newsreleases/pages/how-will-demographic-trends-in-the-uk-affect-the-retail-sector.aspx
http://www.kpmg.com/uk/en/issuesandinsights/articlespublications/newsreleases/pages/how-will-demographic-trends-in-the-uk-affect-the-retail-sector.aspx
http://www.ethnicreach.co.uk/
http://www.pewresearch.org/fact-tank/2015/02/03/social-media-preferences-vary-by-race-and-ethnicity/
http://www.pewresearch.org/fact-tank/2015/02/03/social-media-preferences-vary-by-race-and-ethnicity/
http://www.pewresearch.org/fact-tank/2015/02/03/social-media-preferences-vary-by-race-and-ethnicity/
http://joinville.se/uk-ethnic-groups-at-the-forefront-of-new-media-uptake-same-pattern-as-the-us/
http://joinville.se/uk-ethnic-groups-at-the-forefront-of-new-media-uptake-same-pattern-as-the-us/
http://www.ethnocast.net/
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for disciplinary action. 
 
Late or Missed Assignments  
Will not be accepted for grading. 
 
Students with Disabilities 
Persons with documented disabilities requiring accommodations to meet the 
expectations of this course should disclose this information while enrolling into the 
program, and before leaving the United States so that appropriate arrangements 
can be made.  
 
Title IX Statement 
Arcadia University is committed to assuring a safe and productive educational 
environment for all students. In order to meet this commitment and to comply with 
Title IX of the Education Amendments of 1972 and guidance from the Office for Civil 
Rights, the University requires faculty members to report incidents of sexual 
violence shared by students to the University's Title IX Coordinator. The only 
exceptions a faculty member's reporting obligation are when incidents of sexual 
violence are communicated by a student during a classroom discussion, in a writing 
assignment for a class, or as part of a University-approved research project. 

Information regarding the reporting of sexual violence and the resources that are 
available to victims of sexual violence is set forth at 
https://www.arcadia.edu/university/policies-guidelines/title-ix. 

Prerequisites: None. 
Country and 
Program 
Connection: 

Students will be analyzing local markets in relation to the wider ethnographic issues 
at play which are unique to London and the UK advertising demographic. 
 
Through a greater understanding of the markets and the current market dynamics 
students will also gain a greater understanding of what it means to be in a different 
ethnic minority than they are used to. 

  
 

https://www.arcadia.edu/university/policies-guidelines/title-ix

