
                                 
 
Instructor (s):  Paolo Loreto & Emanuele Lombardo 
Email: Loretop@arcadia.edu 
Course Title: Business Administration in Practice 
Course Code: MCAS INLF 310S      
Subject: Internship, Business Administration 
Credits: 3 
Semester(s)/Terms 
to be offered: 

☐ Spring                                    
☐ Fall                                                
☒ Summer                                       

  
Course Description: This course offers an opportunity to develop an understanding of 

the business in Sicily, with all its regulations, dynamics, market 
drivers and networks. The course connects students with small 
family businesses, which represent the typical expression of the 
economic context of the Sicilian territory as well as the lifeblood 
of Italy's economy. Tourism operators and agri-businesses firms 
(i.e. wineries, dairy/cheese farms, fisheries, etc.) will be deeply 
involved in interactive fieldworks with the Arcadia students. 

Course 
Requirements: 

Required Text 
Articles and power-point lecture slides are available from the 
instructor on the course Blackboard site through Arcadia 
University.  
 
Assignments 

Course Requirements Percentages 

1. Participation 10% 

2. Weekly project paper assignments 25 % 

3. Midterm exam 20% 

4. Field project 25% 

5. Final exam 20% 

Total  100% 
 
1. Fieldwork requirements:  students are required to prepare a 

business case (7,500 words original research paper) on the 
experience gained during their fieldwork in the local firms, 
aiming at demonstrating the student's engagement in 
business projects, applied researches and market analyses. 
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2. Field Study: Catania University - Faculty of Business and 

Economics: attendance at academic lesson in Organizational 
Behavior.  The aim of the program is to educate future 
entrepreneurs for success in the global marketplace.  The 
course will introduce the students to the utilization of a set of 
analytical tools and will develop skills in analyzing, evaluating, 
formulating and implementing business strategies, in problem 
solving activities and decision-making approaches. Students 
are required to read assigned texts, documents and handouts. 
The format emphasizes case analyses, presentations and class 
discussion. These activities will provide participants  with 
opportunities to enhance their critical abilities on business 
management topics.  Students will learn how to communicate 
both verbally and in writing critical evaluations and ideas of 
strategic issues within real small business firms.  

Learning Outcomes 
and/or  
Expected Student 
Competencies: 

On completion of the course, students should be able to: 
 

Learning Outcome 
1. Describe and discuss business culture in Sicily 
2. Discuss the dynamics, operations and economic context 

of owning and running a business in Sicily and Italy 
3. Identify, operationalize, and discuss finance 

internationalization and human resources management 
practices, and small family business supply-distribution 
chains in the context of Sicily's economy. 

4. Articulate the role of family reputation and its strong 
impact on marketing dynamics and branding 

5. Perform market and case study analyses 
 

Course Outline: Session Topic 
Session 1  Introduction to business culture in Italy: “La 

Famiglia”, and its network 
Session 2 Business focus: Tourism and Agri-business 

Session 3 Field visit to the University of Catania: Faculty of 
Business and Economics: attendance at 
academic lesson in Tourism Management 

Session 4 Network in tourism business 

Session 5 Economic local context: making business in 
EU/Italy/Sicily 
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Session 6 Internationalization: the connection system 

overseas 
Session 7 Marketing: family, corporate and product 

branding reputation 
Session 8 Finance and Human resources management 

Session 9 The R&D strategy for the small family business 
in Sicily 

Session 10 Field visit to the Science and Technology Park of 
Sicily (PSTS): visit at the R&D laboratories 

Session 11 Workplace experience 
Midterms Exam 

Session 12 Workplace experience 
Introduction to fieldwork 

Session 13 Workplace experience 
Fieldwork planning of activities 

Session 14 Workplace experience 
Market analysis in selected small firm 

Session 15 Workplace experience 
Market analysis in selected small firm 

Session 16 Workplace experience 
Business project in selected small firm 

Session 17 Workplace experience 
Business project in selected small firm 

Session 18 Workplace experience 
Business project in selected small firm 

Session 19 Final Exam 

Session 20 Student in-class presentations of business cases 

 
 

Other Policies: Expectations 
Professional behavior is expected of all students. This includes 
preparation for classes, on-time attendance at classes, 
attendance at all group sessions and appropriate participation in 
the form of attentiveness and contributions to the course.  
Respect for the academic process is the major guiding principle 
for professional behavior and extends to all communications, 
including e-mail.  
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Attendance/Participation 
Prompt attendance, full preparation, and active participation in 
class discussions are expected from every student in every class 
session. 
 
Course Policies 
For e-mail communications, students must use their Arcadia 
University e-mail account. Students are responsible for any 
information provided by e-mail or through Intranet postings. 
 
Plagiarism 
Representation of another’s work or ideas as one’s own in 
academic submissions is plagiarism, and is cause for disciplinary 
action. Cheating is actual or attempted use of resources not 
authorized by the instructor(s) for academic submissions. Students 
caught cheating in this course will receive a failing grade. 
Fabrication is the falsification or creation of data, research or 
resources to support academic submissions, and cause for 
disciplinary action. 
 
Late or Missed Assignments  
Will not be accepted for grading. 
 
Students with Disabilities 
Persons with documented disabilities requiring accommodations 
to meet the expectations of this course should disclose this 
information while enrolling into the program, and before leaving 
the United States so that appropriate arrangements can be made. 
 
  

Prerequisites: A basic knowledge of finance is highly recommended in order to 
enroll the program. For student which do not have similar 
experience or knowledge, a basic course of “Finance for non 
finance majors” will be available on-line as a prerequisite to 
enroll the "La Famiglia" program.   
 
GPA Requirements: 3.0 on a 4.0 scale. 
 
 
 
 
 
 

©Arcadia University | The College of Global Studies  4 
 



                                 
Rationale and 
Impact of the 
Course: 

The aim of the program is to educate future entrepreneurs for 
success in the global marketplace.  The course offers a real 
opportunity to understand and appreciate the particular 
structure of the family business in the southern part of Italy, with 
the strong impact and connection with the local territory and the 
relevant implications on brand reputation and market success. 
The interactive contacts with local entrepreneurs, professionals, 
public institutions and business operators represent an 
extraordinary opportunity for the students to exploit the 
scientific knowledge of the Sicilian business and gain the 
necessary experience to actively succeed in the global 
marketplace. 
 
The activities performed during the course (such as on-site 
classes, fieldtrips, fieldworks and personal researches) will 
provide participants with opportunities to enhance their critical 
abilities on business management topics within real small 
business firms, providing them with the key skills to increase their 
career opportunities. 
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