
 
 

Instructor (s): Tamara Cudinach 
Email: tcudinach@hotmail.com 
Course Title: Spanish for Tourism Industry 
Course Code:  MALL SPHT 290 
Subject: Modern Language, Hospitality & Tourism 
Credits: 3  
Semester/Term: ☒ Spring                                    

☒ Fall                                                
☐ Summer                                       

  
Course 
Description: 

This course is designed to prepare students for handling cultural 
communication in Spanish in various contexts of the Tourism profession. The 
course emphasizes oral interaction, business etiquette, intercultural 
communication, knowledge of professional and formal registers, 
interpersonal skills and effective management strategies. This course is 
taught in English 

Course 
Requirements: 

Required Text, and Additional Readings and Resources 
Articles and power-point lecture slides are available from the instructor on 
the course Blackboard site through Arcadia University.  
 
Assignments 

Course Requirements Percentages 

1. Oral interviews and presentations 20% 

2. 2 midterms 30% 

3. Business plan ´Palma Empresarial´* 20% 

4. Creating a tourist itinerary and presentation 10%  

5. Creating a tourist leaflet 10% 

6. Tasks, films, fieldtrips and participation 10% 

Total 100% 
 
*This entails devising a detailed business plan, whether for a tourist 
attraction, a food or beverage product (with its corresponding marketing 
plan) or an activity It entails a campaign with a slogan, a description of the 
steps involved in its distribution/ advertising, objectives, planned 
outcomes, etc. The length of the plan is 8-10 pages 
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Learning 
Outcomes and/or 
Expected Student 
Competencies: 

On completion of the course, students should be able to: 
 

Learning Outcomes 
1. Engage in professional interactions with customers/ hotel guests. 

Get acquainted with professional registers as well as formal and 
semi-formal speech 

2. Explore the forms of non-verbal communication that differ with 
culture including gestures, touching, space and dress as well as 
develop an awareness of taboos and actions that can cause 
offence in other cultures. 

3. Discuss management styles that can be used to resolve 
intercultural conflicts and motivate multicultural staff. Be familiar 
with international business etiquette that is appropriate to the 
hospitality and tourism industry 

4. Analyze their own cultural conditioning, the ethics of cultural 
differences and the role of intercultural tolerance in the hospitality 
and tourism industry. Demonstrate an intercultural 
communication competence, which includes intercultural 
awareness and intercultural sensitivity. 

 
Practical Skills – be able to: 

• Welcome and take leave of guests 
• Confirm appointments, days and dates and bookings (Flights, car 

rental etc.)  
• Describe the hotel: facilities, services and timetables 
• Inform customers about the weather, places of interest, and cultural 

events 
• Deal with complaints and compliments 
• Reconcile invoices, client’s receipts, faxes, emails, etc.  
• Describe meals and the ingredients  
• Serve at table and the bar 
• Offer advice to clients 
• Answer enquiries on the telephone 
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Course Outline:  

Week Topic 

Week 1 Overview on the Tourism Industry. Facts and Figures 

Week 2 World Destinations: Why people travel and where? 

Week 3 Travel Agency: holiday packages, contracting a holiday, 
suggesting alternatives 

Week 4 Work at a hotel (1): Meeting and greeting, tending the 
phone, bookings 

Week 5 Work at a hotel (2): hotel departments, complaints, 
requests 

Week 6 Work at Restaurant (1): greeting, reservations, 
complaints, requests 

Week 7 Work at Restaurant (2): menus, dishes, drinks, desserts 

Week 8 Airline Industry: Facts and figures. Talking about 
destinations, flights, times 

Week 9 Airport: giving information, attending needs, assisting. 

Week 10 Other holidays: Adventure/ food/ cultural/ special 
needs holidays 

Week 11 The job interview: explaining skills, formal register 

Week 12 Writing a resume, writing a formal letter 
 

Other Policies: Expectations 
Professional behavior is expected of all students. This includes preparation 
for classes, on-time attendance at classes, attendance at all group sessions 
and appropriate participation in the form of attentiveness and contributions 
to the course.  Respect for the academic process is the major guiding 
principle for professional behavior and extends to all communications, 
including e-mail.  
 
Attendance/Participation 
Prompt attendance, full preparation, and active participation in class 
discussions are expected from every student in every class session. 
 
Course Policies 
For e-mail communications, students must use their Arcadia University e-mail 
account. Students are responsible for any information provided by e-mail or 
through Intranet postings. 
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Plagiarism 
Representation of another’s work or ideas as one’s own in academic 
submissions is plagiarism, and is cause for disciplinary action. Cheating is actual 
or attempted use of resources not authorized by the instructor(s) for academic 
submissions. Students caught cheating in this course will receive a failing grade. 
Fabrication is the falsification or creation of data, research or resources to 
support academic submissions, and cause for disciplinary action. 
 
Late or Missed Assignments  
Will not be accepted for grading. 
 
Students with Disabilities 
Persons with documented disabilities requiring accommodations to meet the 
expectations of this course should disclose this information while enrolling 
into the program, and before leaving the United States so that appropriate 
arrangements can be made.  
 

Prerequisites: None 
 

Rationale and 
Impact of the 
Course: 

Tourism and hospitality education should be based around the pillars of 
sustainability, ethics and cross-cultural understanding. With globalization 
and mobilization increasing throughout the world, effective intercultural 
communication to enhance cross-cultural understanding is indispensable. 
This course aims to improve intercultural sensitivity and awareness so that 
future participants in the global hospitality and tourism sector are better 
equipped to meet modern day demands. 
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