
 
 

Instructor (s): Vicenç Ferrer Perelló and Monika Farré 
Email: vicenc.ferrer@uib.es, monika.farre@uib.es  
Course Title: Event Planning 
Course Code: MALL HTEP 310 
Subject: Hospitality & Tourism, Business, Marketing 
Credits: 3 
Semester/Term: ☒ Spring                                    

☒ Fall                                                
☐ Summer                                       

  
Course 
Description: 

This course examines the roles events play in hospitality, tourism, business, 
and the larger society. Keys to producing a range of successful events 
including meetings, banquets, trade shows/exhibits, conferences, festivals, 
and sport competitions are presented. The course involves a combination of 
formal lecture, e-learning, problem solving, and class discussions - placing 
particular emphasis on student participation. Course topics covered include 
event planning stages, event (sub) contracts and procurement, audience 
research, marketing, logistics, risk management and security, and evaluation. 
Students will gain event-planning skills through a case study project. Event 
planning is designed to explore staged attractions from a hospitality/tourism 
strategic planning/marketing perspective. Throughout this course, students 
will be exposed to event production strategies for tourism/hospitality and 
their impacts on event stakeholders. Students will examine specific events 
and analyze them for costs-benefits, host-guest interactions, image and 
legacy, environmental, political, economic, and socio-cultural impacts, as 
applicable.   

Course 
Requirements: 

Required Text 
Shone, A and Parry, B (2010). Successful event management (3rd ed.). 
London: Thomson Learning. ISBN: 97-8140-802-0-753; Cost: To Be 
Determined  
 
Additional Readings and Resources 
Articles and power-point lecture slides are available from the instructor on 
the course Blackboard site through Arcadia University.  
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Assignments 

Course Requirements Percentages 

Case analysis & presentation 30 & 10% 

Attendance/participation 10%   

Topic-issue article  30%  

Homework assignments (4 @ 5%) 20% 

Total  100% 

 
Event case analysis 
Each student will describe, analyze, and critically evaluate an event. Event 
information should be based on site visits, key informant interviews, reports, 
and secondary research published in the last 12-18 months. Prior event 
analyses have included the Mardi Gras, Cannes Film Festival, Westminster 
Dog Show, America’s Cup, Formula One race, papal visit, and G20 Summit. 
Analyses will be approximately ten pages of text in length, and benefit from 
photos, graphs, and tables to enhance the overall effectiveness of the 
report. See Appendix A for the full Event case analysis assignment. 
 
Current topics-issues article 
Students will be required to write an article on a current topic/issue 
pertaining to event tourism management. Papers will be based on literature 
review and secondary research. Examples of topics/issues include event 
bidding, event financing, sponsorship, consumer demand, social protest at 
events, ethical treatment of animals for events, immigrant labor, promotion 
or ticket/pricing strategies/controls. Articles are to be approximately 2000 
words in length, and may benefit from photos, graphs, and tables to 
enhance communication effectiveness. Articles will be published on-line and 
shared with other members of the class. 
 
Homework assignments 
Students will be given four homework assignments to complete based on 
readings, discussions, site visits, and other resources. 
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Learning 
Outcomes and/or 
Expected Student 
Competencies: 

On completion of the course, students should be able to: 
 

Learning Outcomes 
1. Identify and analyze a range of events appropriate for 

destinations/properties encompassed within the for-profit, 
government and non-profit sectors, selecting the most feasible. 

2. Assess the event tourism potential for a designated property on 
Mallorca 

3. Determine the positive and negative impacts of an event including 
environmental, socio-cultural, legal, political, and economic 
impacts, and prepare a plan accordingly. 

4. Discuss how selected international events are acquired/developed, 
governed, and produced, and articulate the management 
implications of such event practices for stakeholders. 

 
 
 

Course Outline: Session Topic 
Session 1  Introduction to events 

Session 2 Market/audience demand for events 

Session 3 Event business supply and suppliers 

Session 4 Social, economic, political &  
development impacts of events 

Session 5 Events planning stages  

Session 6 Financial management /budgeting, Event 
subcontracting/procurement 

Session 7 Event venue/logistics 

Session 8 Event marketing and PR 

Session 9 Risk management and security 

Session 10 Event project management 

Session 11 Event organization and team management 

Session 12 Event research, evaluation and legacies 

 
 
 

©Arcadia University | The College of Global Studies  3 
 



 
 

Other Policies: Expectations 
Professional behavior is expected of all students. This includes preparation 
for classes, on-time attendance at classes, attendance at all group sessions 
and appropriate participation in the form of attentiveness and contributions 
to the course.  Respect for the academic process is the major guiding 
principle for professional behavior and extends to all communications, 
including e-mail.  
 
Attendance/Participation 
Prompt attendance, full preparation, and active participation in class 
discussions are expected from every student in every class session. 
 
Course Policies 
For e-mail communications, students must use their Arcadia University e-mail 
account. Students are responsible for any information provided by e-mail or 
through Intranet postings. 
 
Plagiarism 
Representation of another’s work or ideas as one’s own in academic 
submissions is plagiarism, and is cause for disciplinary action. Cheating is actual 
or attempted use of resources not authorized by the instructor(s) for academic 
submissions. Students caught cheating in this course will receive a failing grade. 
Fabrication is the falsification or creation of data, research or resources to 
support academic submissions, and cause for disciplinary action. 
 
Late or Missed Assignments  
Will not be accepted for grading. 
 
Students with Disabilities 
Persons with documented disabilities requiring accommodations to meet the 
expectations of this course should disclose this information while enrolling 
into the program, and before leaving the United States so that appropriate 
arrangements can be made.  
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Prerequisites: Introduction to tourism-hospitality or instructor consent  
 
 

Country and 
Program 
Connection: 

Events are key attractions in the hospitality and tourism industry, and when 
successfully produced, can attract new market segments, drive visitation, 
and/or (re)inforce a property’s brand. Events are a multi-billion euro 
segment of the broader hospitality, tourism and leisure industries. Meetings, 
conferences, exhibitions, banquets, and receptions are an important share of 
business for hotels and resorts worldwide. Community festivals, arts, 
cultural-heritage, gastronomic, and cause-related events contribute to the 
quality of life and brand image of cities. Sport events, including the FIFA 
World Cup, Olympic Games, and Formula 1 are highly coveted by countries 
and cities for their ability to stimulate economic development and attract 
sport tourists. In some cases, the brand and image of a destination becomes 
inextricably linked to an event i.e., Pamplona, Cannes, Indianapolis, and 
Augusta, Georgia. This is not to imply that all events are good. Some events 
create significant social costs (i.e., crowding/queuing, crime, etc.), price 
inflation, and adverse environmental impacts. Practices and strategies 
employed by event organizations including sport governing bodies, 
corporations and associations, tourism authorities, relevant government 
agencies, etc. are critically analyzed and discussed in this course. 
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